
Outreach and Communications Advisory Group Notes – 05/26/2016 

 

HCPF/DOI Updates: 

 May 13th was deadline for health insurance filing for review, DOI anticipates that next week they 

will be able to release some information on these filings. 

 October 2017 is scheduled release plan information 

 Bright Health Insurance, based out of Minnesota will be jumping in the marketplace (both in and 

out) of the individual exchange and small group out of the exchange, 

 United and Humana will not be participating in the marketplace for 2017. 

 Humana has a total of 7,800 customers through Connect for Health Colorado and United has 

6,400 customers through Connect for Health Colorado. 

 United and Humana will provide notices to their customers within 180 days of cancellation of 

their plan 

 DOI is currently going through an ongoing rule change that will look over and affect carrier 

directories and their networks.  

 

Budget to Outreach, Marketing and Communication: 

 

 Budget is being looked at with conjunction to department and strategic planning for 2017. 

 Currently, awaiting final approval and anticipate within the next month to hear back on final 

budge. When budget is finalized is when Marketing, Outreach, and Communication plans will 

flushing out and can be shared at the next OCAG meeting (goal). 

 Plan is to spend the same money in the same areas as the previous OE and marketing will be 

taking the same approach in paid media as last OE. 

 There will not be paid media around Humana and United leaving the marketplace and/or 

changing plans but Connect for Health Colorado will take a general path to ensure customers 

know where to go and get assistance. Direct outreach will be focused on United and Humana 

customers. 

 Customer list will report who will be leaving Humana and United and these list will be shared 

through all out channels and they will be informed ASAP. 

 Carrier Team and Communications team are working together to sync communications to 

partners so that they align one another. 

Outreach Summer Events: 

 Connect for Health Colorado is sponsoring Family Star’s 5k Walk/Run next week to raise brand 

awareness within the community that Family Star serves.  

 Assistance Site will be hosting resource tables at local Farmers Markets in Larimer and Weld 

County. 

 Servicios de la Raza is hosting their 2nd Annual Health Fair, it is a great event and want all our 

community partners and customers to attend! 

 Currently, there are 9 scheduled Rapid Response Workshops throughout the Denver Metro area 

that will consist of potential customers who are eligible for an SEP through a Qualifying Life 



Change Event. Still waiting to hear about from other organizations like; Republic Airways and 

Sports Authority.  

 Connect for Health Colorado will be hosting 3 resource tables at Mi Casa Resource Center’s 

Legal Night, which is 2nd Tuesday of every month to answer questions about Connect for Health 

Colorado and/or SEP’s. 

 Q&A Sessions are being held at local libraries throughout El Paso, Larimer and Weld County by 

one of our assistors 

 

#5yearsstrong Campaign 

 Will begin on June 1st. The campaign focuses on the 5 years of Connect for Health Colorado has 

been around and risen through all the ups and downs of the past OE’s. 

 #5yearsstrong is encouraged to be used through social media outlets to raise awareness of our 

accomplishments 

 Encourage our channels to post on FB and Twitter with a heavy focus in the month of June 

 Campaign also has an image associated to it that Connect for Health Colorado wants to share 

and float around through our channels.  

 Campaign is to remain inclusive to the organization and not outside partners, i.e., brokers, 

HCGS, etc.  

Social Media around SEPS 

 Health Insurance Literacy Campaign; runs on our YouTube channel: consists of short videos 

advertising Health Literacy. 

 SEP social media revolves around videos that are boosted on our FB page. Videos are directed 

toward folks who qualify for an SEP: turning 26, getting married, giving birth, etc. 

 Connect for Health Colorado boosts videos around SEP’s to reach a bigger target audience, 

 For the month of May, SEP videos are focused on graduates and graduation. 

 For the month of June, SEP videos will be focus of getting married and weddings.  

 This year Connect for Health Colorado wants to focus on increasing the amount of followers 

they have on social media (FB and Twitter)  

 It really helps when other organizations can share Connect for Health Colorado posts and can 

share the message through their followers. 

 Native American campaign has been the most successful and have heard the most positive 

feedback. 

 Right now there is no way of measuring whether social media posts led to enrollments but all 

our posts do lead to the Connect for Health Colorado homepage.  


