
 

 
Thanks to all who attended or called in to this morning’s meeting. Here is a recap of the 
meeting. The presentation is online here.  
 
January 21, 2016 OCAG Meeting Notes 
 
Partner Updates: 

• Nina Schwartz from HCPF informed the group that HCPF is halfway through mailing 
individuals who were enrolled for one or more months in 2015 in Medicaid or CHP+ with 
a Form 1095-B. All Forms will be mailed by January 31. HCPF has also developed a 
number of resources which can be found at Colorado.gov/help or 
cohealthinfo.com/irsform1095B for member oriented FAQs, and Colorado.gov/hcpf for 
our Stakeholder focused FAQs.  

• Luke Clarke provided an update on behalf of Vince Plymell at the Division of Insurance 
(DOI) that the Division will begin to meet next month with carriers to begin work on 
2017 plan rate filings. 

 
Marketplace Staff Updates: 

• The Marketplace produces an Annual Report each year for the Governor and the 
General Assembly. Board Members and Leadership will present the 2015 Annual Report 
to the Joint Health Committees of the General Assembly today, January 21, at the State 
Capitol. The 2015 Annual Report can be found here. 

• Once Open Enrollment closes on January 31, staff will begin to develop the Open 
Enrollment report which will be made available online this spring. 

• Gabriela Aguilar, Director of Community Based Assistance Programs, shared a targeted 
partnership that was done with Scholastic and the Community Based Assistance 
Program to create and distribute a Healthy Tips packet and awareness effort to 3,617 
teachers at 145 schools in El Paso County. You can view the packet here. 

 
Messaging and Marketing: 

• Myung Oak Kim provided the group with an update on the Marketplace’s current 
marketing campaign.  

• Co-chair Adam Fox led a discussion around Special Enrollment Periods (SEPs) messaging. 
Specifically asking the group “what worked well last year?”, “What are we doing this 
year?” and “What should be changed?” Feedback from the group included: 

o Clearly state on materials and website that tax credits are available, emphasize 
there is 60 day reporting period and the penalty will apply to those who don’t 
have coverage 

o Don’t need to list every possible life change, keep it simple 
o Make sure we don’t lose the momentum of Open Enrollment 

marketing/campaigns when Annual Open Enrollment period closes  
o More consistent marketing throughout the year…not just during Open 

Enrollment 

http://connectforhealthco.wpengine.netdna-cdn.com/wp-content/uploads/2016/01/2016_01_21_OCAG-meeting.pdf
http://connectforhealthco.wpengine.netdna-cdn.com/wp-content/uploads/2013/04/C4HC-2015-Annual-Report-11-x-8.5-Final-Jan-16-WEB.pdf
http://connectforhealthco.wpengine.netdna-cdn.com/wp-content/uploads/2016/01/2015-11-06-CFHC_Parent_Tearpad_Shareable.pdf
http://connectforhealthco.wpengine.netdna-cdn.com/wp-content/uploads/2016/01/2016_01_21_OCAG-meeting.pdf
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o Reach out to providers, relators, bridal magazines, HR Directors of casinos, 
dispensaries, and business entities to educate them about Special Enrollment 
Periods and leverage their client base 

o Connect for Health Colorado has done a great job targeting populations during 
the Open Enrollment Period and this targeted outreach should be done for 
Special Enrollment Periods 

• Adam led a discussion around what has gone well and what could be improved based on 
lessons from Open Enrollment 3 

o The Connecter Tool has helped Health Coverage Guides, but there is more that 
can be done to engage Spanish speakers to use the tool as well as English-
speaking customers. 

o Referral process has been more streamlined with the use of the Connector Tool 
but it would be great to include Brokers in the Connector Tool. 

o Major improvements have been made in the Service Center from the 
perspective of in person assisters.  

o Receiving eligibility for legally present residents has been much better this year, 
but still could be improved. 

o Communication feedback and response time from Marketplace staff has 
improved. 

o Really helpful for Health Coverage Guides to partner and refer to brokers 
o Shared Eligibility System and professionalism by Customer Service Reps has 

been greatly improved this year. 
o Assisters would like to be more informed of events being held across the state. 
o Renewal information was helpful this year, but it would be better to have the 

information earlier in the year. 
o It would be helpful to have real time data on in person assistance enrollments. 
o Keep thinking about how Health Coverage Guides and CACs can work with 

brokers. For example, maybe Health Coverage Guides only do the financial 
application and brokers only handle plan enrollment. Assisters would appreciate 
a networking event for HCGs/CACs and brokers. 

o Brokers would like more training on the Shared Eligibility Application. 
• Adam asked the group if there are specific topics that OCAG should bring before the 

Marketplace Board of Directors. Specific topics were not brought up. If there are topics 
the group has after the meeting, they can email Mirna or Adam. 

• Adam requested useful marketing and outreach strategies that have been used that 
could be shared with the group. 

o Boulder County shared their plan to reach out to HealthOp customers in 
February and do targeted outreach to customers who have not enrolled. They 
will also create a summary of what they did this Open Enrollment and share 
with the group once finalized.  

 
The next OCAG meeting will be March 24. This group will begin to meet every other month. If 
you have ideas for meeting topics you can email them to Mirna and Adam. 
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**Questions on outreach—please send to outreach@connectforhealthco.com  
 

mailto:outreach@connectforhealthco.com

