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Who Is Our Target Audience?

» Young adults

» Individual purchasers across all incomes
» Uninsured across all incomes

» Hispanic individuals and families

» Small businesses/non-profits

» Rural Coloradans




Where Do Customers Initiate ?

» Self Service: No Additional Assistance
» Call Center: 1-855-PLANS 4 YOU

» In-Person Support: Brokers, Health Coverage
Guides, Application Counselors, Others

» Carriers: Via Dedicated Sales Force

Assuming 86% of Enrollments Will Be Online (via
self-service, in-person assistance or call center)

14% of Enrollments By Paper
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The Majority of Customers Buy Using Online Tools
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Engagement Activities

and Networks
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Training Curricula Will Focus on All Channels

Connect for Health Colorado Overview High-Level Curriculum Map
Updated: 2/28/13
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