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• Eligible But Not Enrolled (EBNE) effort  
• Paid media efforts – Spanish and English
• Outreach efforts 
• Social media efforts 
• Tax time tools
• Updates to Quick Cost and Plan Finder Tool 
• Weekly Stakeholder Communications and Updates  

OE4 Marketing Updates 
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• Who are the eligible but not enrolled?
o Identifiable Connect for Health Colorado customers
o Have eligibility for APTC
o Do not have a Marketplace account 
o Qualified leads that we need to convert to a sale!

• Caseload report 
o Gained access due to partnership with our State partners
o Feed from CBMS minus any current Connect for Health Colorado customer 
o Data spans almost a year – from last Nov to current date

EBNE - Background
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Customer Segments and Plan of Action

APTC recent• Phone only contacts – 43,200

• Email contacts – 71,864 



5

EBNE Results to Date 

Tactic Enrollment Goal Projected Enrollments

Email campaign
• 35% open rate 

(industry avg is 20%)

• 6% click through rate 

(industry avg is 1.8%)

• Less than .05% data 

unusable 

3 – 7% of total universe Already met low end goal

(does not include possible 

dependents) 

Phone campaign

• Less than .05% data 

unusable 

3 – 7% of total universe Already met low end goal

(does not include possible 

dependents) 



6

• All campaigns work in concert 

o Grassroot events

o Broker and Assister outreach

o Paid, earned and social media

o EBNE email campaigns

• Repetition and consistent message from all variety of mediums 
leads to a sale

EBNE Results to Date 



7

• Targeting
o English and Spanish speaking Hispanic adults, 18 – 54

o Incomes eligible for tax credit

o Statewide with emphasis on top EBNE zips

• Tactics

o Contextually placed online display and video

o Click-to-call mobile display

o Search retargeting

o Local radio

Paid media efforts – Spanish  
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Paid media efforts – Spanish  
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Paid media efforts – Spanish  

• Digital Media Details
o Online and mobile campaigns provide statewide reach

o Also geo-fenced around priority zips for EBNE

o Running cross-platform: tablets, mobile and desktop 

• Metrics to date 

o 12M impressions served

o 69,000 clicks to the website 

o Over 400 click to call
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Paid media efforts – Spanish  
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Earned media efforts – Spanish  

• Spanish language TV and Radio interviews featuring Pattie Mayorga!
o Fernando Sergio from KBNO – 17,000 listeners

o Rodolfo Cardenas from KNRV – 9,000 listeners 

o Vanessa Bernal from KCEC Univision 

o Nelson Galicia from KCEC/KVSN Univision – 15,700 listeners across Denver and CO 
Springs
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Paid media efforts – English

• Digital Media Details
o Online and mobile campaigns provide statewide reach

o Also geo-fenced around priority zips for EBNE

o Running cross-platform: tablets, mobile and desktop 

• Metrics to date 

o 21M impressions served

o 163,000 clicks to the website 

o Video performing above standard at 1.73% (.4% is best practice)

o Display performing above standard at.10% (.09% is best practice)
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Paid media efforts – English
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Outreach efforts 

• Tactics
o Print – 9 placements

o Online – 9 placements 

o Social media – 50,000 people reached

o Local radio – 21 spots between KUVO and KLDC (:20 and :60)

o Events – 12 events reaching 3,500 potential customers
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Social media efforts

• Channels – Facebook, Twitter, Instagram, YouTube and LinkedIn

• Likes – up by ___% over last year

• More than 57,000 video views

• More than 62,000 reached through posts

• More than 9,000 followers across Facebook, Twitter and 
Instagram 
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Social media efforts  
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Upcoming Projects – Tax Time Tools
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Quick Cost and Plan Finder tool

• 1.5M pageviews since 11/1

• Average session: 6 min

• 28,000 unique users

 Upcoming enhancements – adding 
CSR variant plans and SBC docs

to each plan
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Quick Cost and Plan Finder tool

• Added Cost-Share Reduction variant plans to show value of Silver 
level plans when customer may be eligible for CSR savings



20

Quick Cost and Plan Finder tool

• Added link to all Summary of Benefit Coverage documents to 
each plan
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Weekly Stakeholder Communications 

• Weekly communications from Kevin under “Resources – Our 
News” posted as blogs 


